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Population DensityPopulation Density

�� Population in excess of 1 billionPopulation in excess of 1 billion

�� Country approximately 1/3 the size Country approximately 1/3 the size 

of the United Statesof the United States

(The World (The World FactbookFactbook -- India, July 28, 2005, India, July 28, 2005, 

Geography Section)Geography Section)

The population density is much greater than the United States presenting an 
opportunity to reach a large number of people per store



3

Purchasing Power ParityPurchasing Power Parity

�� 3.319 Trillion3.319 Trillion

�� $3,100 per Capita$3,100 per Capita

(The World (The World FactbookFactbook -- India, July 28, India, July 28, 

2005, Economy Section)2005, Economy Section)

While the purchasing power parity of India is still in the developing nation 
category there is still significant wealth to support business. Furthermore, the 
areas of poverty bring this number much lower.  The purchasing power parity 
in major cities will be much higher, and should be a target point for Walmart.
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Foreign Direct InvestmentForeign Direct Investment

�� 2.549 billion in 20042.549 billion in 2004--20052005

�� RouglyRougly $2.5 per capita$2.5 per capita

(Economic Survey 2004(Economic Survey 2004--2005, 2005, n.dn.d., p. ., p. 

161)161)

While the foreign direct investment in India is high it represents an extremely 
low amount per capita.  Overall this represents a largely untapped market for 
foreign investment.
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Foreign Direct Investment ConfidenceForeign Direct Investment Confidence

�� Scores a 1.40Scores a 1.40

�� Ranks #3Ranks #3

�� Only lost to China and the United Only lost to China and the United 

StatesStates

(FDI Confidence Index, 2004, p. 3)(FDI Confidence Index, 2004, p. 3)

India ranks extremely high on the foreign direct investment confidence score.  
This reiterates that India in an Ideal place for foreign investment – certainly 
spurned in part by their low per capita investment.
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Corruption Perception IndexCorruption Perception Index

�� Scored 2.8Scored 2.8

�� Compared Favorably with Other Compared Favorably with Other 

Developing CountriesDeveloping Countries

((Corruption Perceptions Index 2004, Corruption Perceptions Index 2004, 

2004, p. 237). 2004, p. 237). 

While the corruption perception index is not ideal it does fair comparably with 
other developing countries.  With normal business safeguards in place 
Walmart can easily overcome and normal business difficulties within this 
enviornment.
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ConclusionConclusion

�� Significant enough wealth for our Significant enough wealth for our 

productproduct

�� Scores extremely favorably in foreign Scores extremely favorably in foreign 

direct investmentdirect investment

�� Population density presents an added Population density presents an added 

advantageadvantage

India has demonstrated plenty of wealth to support our business model.  Furthermore, with 
their extremely large agriculture sector it will greatly reduce the need, and hassle, of importing 
supplies.

India scores extremely well as a foreign direct investment opportunity, this is made even better 
through their relatively small investment per capita.

The very high population density allows us to reach a much larger amount of people with a 
single store as compared to the United States.
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